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A Review of the Last Twenty Years of Research on the
Ming-Qing Book Industry, Printing Industry and
Publishing Culture

Wang, I-chiao”

In recent years, researches on the history of publishing in the Ming-Qing
period which include the history of printing, the history of books, the history of
bibliographic classification, the study of bibliography and the study of book
editions have flourished. But in reviewing the related research, | feel that current
scholarships are inadequate in the following areas: 1) In the analysis of book
culture and publishing culture, questions regarding how the economic behavior of
commercial presses and the activities of commercial sellers affected social
production at the various levels. 2) While there are some studies on the
contemporary publishing industry and printing industry, little has been done in the
aspects of consumption and cultural production. In addition, approaches in the
study of publishing culture and the study of commercial publishing activity in the
West have started to influence the field of Chinese history. Resulting in a series of
new findings. This article reviews the last twenty years of scholarship on the Ming
and Qing periods publishing industry and the printing industry, and in the second
part it discusses new findings on commercial publishing. The essay concludes with
a discussion of related fields in recent years, raising some prospective areas for

future research and the possibilities for related pathways of research.
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